Joffe Dispells Myths, Addresses Media Relations Mistakes

Media relations guru Howard Joffe made a return appearance at the PROP conference. He focused his presentation on effective media relations, touching on the myths associated with public outreach, as well as presenting a list of common mistakes people make when dealing with the media.
He opened his session by dispelling some common myths associated with public outreach programs - namely that environmental education has an impact on participation rates and that the general public cares about recycling. His myths spurred discussion among session participants, who debated the merit of environmental education programs.

While he intended to be thought provoking, Joffe also had another goal in mind when presenting these myths - to stress the importance of understanding the audience a person is dealing with. By stressing the economic benefits of recycling over the potential benefit to Mother Earth, recyclers are better able to reach their audience. And with annual sales receipts of over $18 billion, Pennsylvania recyclers are able to hold their cause up against some of the biggest companies in the country.
Joffe also discussed some common mistakes people make when dealing with members of the media. Among other things, the list included the following: a fear or an aversion to reporters, a lack of control when speaking (either by being too long-winded or by using stilted words to make your point), failing to properly prepare for a media interview, straying from your message by misunderstanding your audience and/or not focusing on what you want to convey, failing to accept responsibility for a situation, and not showing compassion when facing difficult issues. 
Howard Joffe can be reached by email at HJoffe@BestEvidence911.com or by phone at (856) 795-9229

